
In response, our team developed a comprehensive programmatic channel
strategy explicitly tailored to meet MeasureOne's unique needs.
Recognizing the effectiveness of remarketing, we devised a dual-pronged
approach aimed at re-engaging website visitors and driving conversions.

Amidst the competitive landscape of B2B enterprises, MeasureOne
stood out as a pioneer, offering advanced solutions for seamless access
to online consumer data and document processing. Despite its
innovative offerings, the challenge of acquiring clientele persisted
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INNOVATIVE SOLUTIONS, PERSISTENT CHALLENGES

STRATEGIC TAILORING: CRAFTING MEASUREONE'S PATH TO
SUCCESS

Our strategy consisted of two distinct campaigns: a native initiative
targeting users in the middle and final stages of the purchasing funnel and
a display campaign designed to enhance brand visibility across a broader
audience spectrum. Each campaign was meticulously crafted, with
creatives and textual elements strategically tailored to resonate with their
respective audience segments.
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SEGMENTATION AND PRECISION: FINE-TUNING THE
MESSAGE

DATA-DRIVEN OPTIMIZATION: REFINING THE APPROACH

Furthermore, we implemented a nuanced approach to audience
segmentation, utilizing data on website interactions—30 days, 60 days,
and 90 days—to refine messaging and optimize engagement outcomes.

Through ongoing refinement, including enhancements to ad copy, bid
adjustments, and audience size calibration, we observed a significant
increase in leads over a 90-day period. Comparing the period from
December 1, 2023, to February 29, 2024, with the subsequent period
from March 1, 2024, to May 31, 2024:

MeasureOne's conversions increased from 14 to 23 leads.
The cost per lead (CPL) improved dramatically, decreasing from $329
to $196, reflecting a 64% increase in leads and a 40% reduction in
CPL.
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CONVERSIONS DATA FOR 01.12.2023 - 29.02.2024 

CONVERSIONS DATA FOR 01.03.2024 - 31.05.2024



In summary, our story exemplifies the fusion of strategic insight,
perseverance, and marketing effectiveness—a testament to our
commitment to delivering tangible business results for our valued clients.
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DRIVING RESULTS: TRANSFORMING LEADS INTO
OPPORTUNITIES

BEYOND NUMBERS: CULTIVATING PARTNERSHIPS AND
LEADERSHIP

However, the accurate measure of success extended beyond quantitative
metrics. Each lead garnered through our efforts represented a potential
partnership opportunity, showcasing our ability to drive growth and
solidify MeasureOne's position as an industry leader.

INSPIRED BY OUR SUCCESS?
VISIT OUR WEBSITE OR BOOK A     

WITH US!

https://calendly.com/linknlearn-strategy/programmatic?month=2024-01
https://impactable.com/programmatic-retargeting/

